ESP Updates

Get the most out of ESP

(@, espupdates

supplier

Institute® EVERY STEP OF THE WAY"

asi/33020 asicentral.com



@espu pdates

supplier

We've created this guide to help you get the most out of ESP®. Please reference these standards and guidelines to make
sure distributors find your products quickly and include them in their end-buyer presentations. We don’t want you to miss
a single sales opportunity.

If you're ready to edit product details for existing products or add new products to ESP, visit connect.asicentral.com,
select Update Your Products and log in to your dashboard.

STANDARDS

The following general rules apply to all data fields. ASI® monitors and corrects data that doesn’t meet these guidelines.*

General Guidelines

A promotional product is a product that can be imprinted or personalized with a logo or other text. Unimprinted or blank
products are considered promotional products as long as they CAN be imprinted. If a product can’t be imprinted, it isn’t
considered a promotional product and ASI may delete it from ESP.

Data Field Relevancy
Information entered must be relevant to the specific field and shouldn’t include additional text pertaining to other data
fields. Don't add any words/phrases unrelated to the product.

Keyword Spamming

Repeating words and/or phrases or using words that aren’t relevant to a data field is prohibited in ESP Updates. It will
NOT increase the probability that a product will show up or rank higher in search results. Our product search feature
ignores multiple uses of the same word.

Text Field Rules

All text fields must start with an alpha-numeric character, including $ # & % / -
¢ No text field shall use any special symbols other than $ # & % / -

e No text shall contain a URL

e No text field shall include any words or phrases from the "Restricted Words & Phrases” list

Restricted Words/Phrases

Text fields must not include any copyrighted, registered or trademarked words/phrases. If you have licensing
documentation to use a specific restricted word or phrase, please contact us at espudate@asicentral.com.
For the most recent list of restricted words/phrases,

visit http://cdn.asicentral.com/knowledgebase/RestrictedWords_ESPUpdates.pdf.

Repeating Keywords and Other Product Attributes
Repeated use of product names, product numbers, line names, contact information, colors, sizes, shapes, materials,
imprint methods, prices or charges is prohibited and will not improve search results.

Other Supplier Info
Use of other supplier company names, line names or other related information in any text field is strictly prohibited and
will be removed by ASI.

Prices & Charges

Do not include any base price or upcharge information in text fields. It will not improve search results or appear correctly
in sales presentations or on purchase orders generated by ESP and ESP Orders. It can also misrepresent the product to
distributors and end-buyers. ESP is optimized to read the price and charges and present them clearly to distributors.

Grammar
All text fields must contain proper grammar and spelling.

Supplier Info

All product data fields should be end-user safe and not contain supplier contact information. If you have specific notes to

distributors, please use the Distributor Only Comments field (under the Basic Details tab), which is specially highlighted for
distributors in ESP. To make changes to your contact info, please reach out to us at informationupdate@asicentral.com
and we will be happy to assist you.

Questionable Products

Any product that is legally sold in the USA will be included in ESP as represented by the supplier. ASI reserves the right to
exclude any product that is morally or socially offensive to a broad audience, or that seeks to portray racism, sexism or a
discriminatory activity against any group.

*Failure to comply with rules may result in a suspension of your ESP Updates license.
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EXPLORING ESP UPDATES

Let's dive deeper into each section of ESP Updates. We take pride in having a lot of your product information in ESP
because it easily connects your product to the right distributor. Please fill out as many fields as possible to get in front of

distributors searching for specific product attributes.

As we explore each section, note that character counts are in parenthesis next to the fields below.

Section 1: Basic Details

Distributor Only View: This product should not be vewable on End-Buyer stee.

Product Details
Froduct Name [ Recuir=d | Praduct Number UPC Code
Women's Folo Sturl AB123d4
= o140 e maars
Full Description | fi=y
onen's shorl sleeve 100% cotton pelo shurl, Some featurss inchude dropped beck hem and tapsred
walst for a ferminine | [hyed to match biuttons and angled cen nt placket Rel ollar and

side slits Many coloms for almost any o 1and to mateh any corporate brand message:

268 of 500 chamabers
External Product Id | Regured )
3194-650568615
Summary Description
Enter an abadged oesnpton for quikk view and other shoft desciotion sreas
Wamen's short aleave cotton polo shin
380t 130 chamaters

Categories: Chooee up o S Cxiegones thal desziibe your product

Choose a Product Category -

GolfPalo Shirts-Womens =

SEO Product ' ltem Assamblod
Supplier, Line, & Trade Name
Supplier Name

Serendipity Products - AS] Test Company asi/BE444

Line Name|s)

Chieck Ling Narmes essociated with This product

Serendipity Products
It arry. of your Suppler infe 1z ncorrect, plesse Contact Us

Trade Namv(s)

Kensington x

Starts With

CatalogiProduct Source Information
Select = Catalog or Product Source where this product is referenced

Fall Catalag (2046 CATL) =~ 23 »®

vanage Caialogs

oProduct Name (60)

Enter the name of the product. Must not include line names or product numbers. General text field rules apply.

OProduct Number (14)

This is the item number that uniquely identifies your product. It should be the number that can be found in your catalog
and/or may be placed on an order form. Should not include line names or product name. General text field rules apply.

Full Description (800)

A well-formed product description helps you sell the product and makes it more likely to be selected by distributors.

Enter the description in paragraph form.

Must be more than one character and more than one word.

No line names or product numbers are allowed in this field. Include benefits and features of the product.

As mentioned earlier, keyword spamming in any field is prohibited, including the Full Description. Use only words/

phrases that relate to the product and do not repeat words.
e Must not include any marketing towards distributors. A separate field called Distributor Only Comments can be

L]
L]
e Do not use all capital letters.
L]
L]

used for this purpose. General text field rules apply.

o External Product ID (100)

Enter a unique ID that matches the product to your internal systems. It may be the same as the Product Number field as long
as your product numbers are unique. This field is not searched or displayed in ESP. General text field rules apply.

QSummary Description (130)

Enter a brief elevator pitch about your product. Distributors will see this in the initial product search results, and it may
be included in presentations to end-buyers. Repeating words within the summary field will not increase search results.

General text field rules apply.

o Categories

You must assign a least one category and up to a maximum of two categories for each item. Categories must
be relevant. Use a general category only if no specific categories apply. For example, a ceramic mug would not be
classified in the general category of Mugs, since Mugs-Ceramic is an available specific category. A more specific category
will help with a more targeted search and is more likely to help sell a product. In general, 30% of searches in ESP are for

specific categories, not general categories.
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1 Distributor Only View: This product should not be vewalzle on End-Buyer sites. Lo SEOQ Product = lem Assembled

Supplier, Line, & Trade Narme

Preduct Numbser UPC Code o Supplier Name
Serendipty Products - AS| Test Company asi/Be444

Product Details

Product Namee | Recuirsd |

Women's Polo S AR
— n Line Name{s)
Al Cneck Line Mames sociated wilh s produst
Full Description | f=gured | 3 g
pah ; W Ouality Line I Serendipity Froducts
Women's shorl sleeve 100% cotton pelo shurl. Same features include dropped back hem and tapered . i N L L A
t amy. of your Suppiier info 1 incorrect, please Contact Us
waist for a feminine |aok. [yed to mateh buttons and angled cent it placket. Relaxed collar and
side slits Many colors for almost any occasion and to mateh any comporate brand message 0 Trade Name(s)
268 oi 200 chamoters Kensingtaon =
Extesnal Productid | Regares
3104-550683815 =
chiacilaii Starts With b

Summary Description
Eneran sbAdged Sessnpton for gulsl view and other sho oescnotion STea6

Catalog/Product Source Information Manage Gatalogs

Wamen's short sleeve cotton polo shirt Salect @ Catalog or Product Source where this product is refersnced

e G Fall Catalog (2016 CATL) = 23 x

jones-thatl descite your product

Categories: Chesie upin ST

Choose a Product Category -

GolffFalo Shirts-Womens ®

o Line Name(s)
Another name you are known by. Can apply to entire product listing or a large group of products offered. Line names

can’t be the same as the product or product name. Example: A mug can’t have the line name “mug.”

e Trade Name(s)
Brand name associated with a given product. Trade name and line name for the product can't be the same.
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6 Product Keywords:

Add keyvwords to help maximize your search results. Separate Keywonds with a comma.

Golf = Sports ® Activewear x

©) Product Theme:

Theme Group Theme
Sports - General v Golf L
Sports - General r Tennis T x

=+ Add an Additional Theme
€) Countries where manufactured:

O CHINA & USA [O CANADA O MEXICO

Select & Country v

=+ Add an Additional Country

Product Keywords (30)
Provide additional keywords that will help the distributor to find your product.
e Use words only related to the product and what the distributor is most likely to search by.
Do not repeat the same words used in the Product Name, Description or Summary fields.
Do not practice keyword spamming.
Keyword phrases should be brief — one or two words per phrase. Do not create sentences.
Limit the number of characters to 30 for each keyword/phrase and up to 30 relevant keywords/phrases.
General text field rules apply.

9 Product Theme
Assign a maximum of (5) themes. Themes must be relevant to a specific topic or event, not what the product is or
what it is used for.

9 Country Where Manufactured
Select the country where the product is manufactured, not assembled.
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o . EMAS = PMA
Shipping E t This information will be used to Estimate the Cost 1 EN345, EN388, EN420. ENAT1 8EN531 @ Prop 65
Number of items Per EPA QCA

ESD STM 2.1 - RoHS
100 Case K Energy Star @ SDHC
Shipping Dimensions Enter space between whole numbers and fractions, no hyphens (2 3/4) Eg’g ’ ESF
Length Unit Type Width Unit Type Height Unit Type o FDA TAA
35 in v | %20 in v ® 29 in v FSC = TSA
Food Grade & UL
Shipping Weight GOTS USDA Organic
Weight Unit Type o GSA o UsSPs
T = WIMA
40 lbs " + Add Custom Compliance Choice
Shipper Bills by: @ Weight of the Package (" Size of the Package e Link to Product Data Shest

a L

ftem Packaging see Pricing Tab to add any appiicable upchagss

1 Bulk Case = Gift Bag Safety

| Gift Boxes Gift Wrapped Individual Poly Bag Check off the Safety Information that applies to your product
Mailer Poly Bag Pouch Cheking Hazard - Contains a Marble

1@ Shrink Wrap Tuck Box Choking Hazard - Contains a Small Ball

) Choking Hazard - Is a Marble

T Choking Hazard - Is a Small Ball

| eimer Bag * Cheking Hazard - Can suffocate on Balloon

+ Add an Additional Packaging Type Choking Hazard - Small Parts

Additional Shipping Information # Order can be shipped in a Plain Box Warranty Information

All regular orders will be shipped via UPS ) .
Warranty Available

Warranty Length Car

Carrier Information Warranty Labor Comments

(Select Carrier) v Warranty Parts Car

@ shipping Estimate
Enter the number of items per shipping container. When selecting “other” for the shipping container, do not include line
names, product names or number, contact information, color, size, shape, material, imprint method or charges. Try to select
from the existing containers. List as much as possible because anything entered in “other” will not be searched.

9 Shipping Dimensions
Enter the dimensions of the shipping container (not the product).

9 Shipping Weight
Enter the combined weight of the product and shipping material.

o Item Packaging
Select from the options provided to depict the type of packaging that will hold the product in the shipping container.
A sleeve or gift box may be considered a feature of the product, not a shipping container.

e Additional Packaging Type (150)
If your packaging type is not on the list, select “Add an additional packaging type” and enter your own.

0 Additional Shipping Information (1,500)
This field should only contain additional information regarding shipping. Example: You may want to include
statements like “Must be shipped by Ground only,” “Contains fragile materials,” “Contains perishable food
products,” etc. General text field rules apply.

o Carrier Information
Select the appropriate carrier from the drop-down menu.

e Link to Product Data Sheet
Only valid URLs can be supplied. Provide a link to your website where the distributor can find additional information
about the product, including certifications, safety and compliance guidelines, specifications, user's manuals, etc.
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@ Disclaimer

We cannct guarantee colors are fade resistant

© Additional Product Information

Add text information only. If upcharges are associated with the additional infomation, use Product Opticns.

© Distributor Only Comments
Add text information onky. If upchamges are associated with the additional information, use Product Options.

Orders are considered complete up to 5% over or under run.

@ Dpisclaimer (1,500)
Enter any disclaimers or legal information relevant to the product. Minimum two words. Do not use all capital letters or
include any marketing. General text field rules apply.

Additional Product Information (3,000)
o Include additional relevant information regarding the product. General text field rules apply.

Distributor Only Comments (1,500)
Information specifically for distributors. Can include marketing content.
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#1. Split Shipments Edit | =

+ Add a Custom Shipping Option

Edit an Option

Required for order
Option Type ( Required |

Shipping r
€@ Option Name | Required )
Split Shipments

9 Values | Required | # Can only order one

2 locations x 3 locations x 4 |pcations =

e Additional Information

Maximum of 4 locaticns

See Pncing Tab to add any applicable upcharges.

*This option will be saved to Shipping Cancel AF—'F—"Y APP"_I" & Add

Options (Add a Custom Shipping Option)

Option Name (1,500)

Brief description of the actual product option (not the product). Adding non-relevant words and phrases will not
improve search results and will only confuse distributors. General text field rules apply.

© values (1,500)
Should only contain single orderable values or phrases. It must be brief (no sentences) and must not contain
charges. Values should not be identical to the Option Name and should not include any contact information.
This information is used for ordering purposes only and has no bearing on search. Not specifying correct value
in this field will result in incorrect orders and can potentially delay processing.

9 Additional Information (100)
Use only to enter additional information or comments pertaining to the option. General text field rules apply.
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Section 2: Attributes

mennting Pricing meges SKU & Inventary: Surmrary Make Aclive
Product Codors erdnm Materlals
‘. Salect Color Group #: Cotton Réname | @Ciale Camba
tird {1k & Cokor Combnatinns by zlebing on any of e zoirutions beiw, You may selszt the same sslor mie than onee
Paterial Type: Colte -
+ | Whils + Il Slus + B brown + 3 Assorled SR it
+ W Bizck + [l Furple + B Orange +  Wulti color + Add an Additional *
+ W Gray + |l Rod + | allow 4+ | Clar
o Product Shape
+ W Metalz = +/1¥ Fink + B Green + W Cther
Orther Popular Colors
+ W Nawy Bue + M Royal Blue + 1 Light Blue + W Teal
Starts With
=+ [l Burgundy =+l Maroon + | Gold + [ Sibver
Arvy Bhape [ Cusiom Shape
#1: Midnight Black Rename | €@ Croate Cormbo. | X
W ook
Hus: | MEDILM RGEHEX figen Wolg bt
Weight Unit Type
#2: Ocean Rename ; & Create Camba - % ¥
| R
Hue: | MEDIUM RGEHEX:
+ Add an Additional Weight
Product Size Optians
Default Sze Type #1. Elacket Option Edt | %
Apporel-Standard & Nurbered — (SML1D 12} - + Add 3 Clestom Pro
o Select Color Group

Rename (60)

Each product should have at least one color value associated with it (the product, not the container). Select
desired colors from the list provided. After you click the plus sign next to a color to add it, you may rename it by
clicking “Rename” in blue (general text field rules apply). You may also create combination colors. Options for
Hue and RGB/HEX codes are available.

Q Product Size
Click the drop-down and select a Size Type. You may need to choose various sizes or values within a type
(common in apparel). Make sure you enter the size of the product, not the shipping container.

9 Material Type (100)
Select a material from the list provided. You may rename your material (general text field rules apply). Do not
include line name, product number, product name, product shape, size, materials or charges. You may also
create combination materials and material blends.

O shape
Enter a shape. Do not add a shape that’s the same as the product itself. A magnet shaped like a mug would
have a “mug” shape; however, a ceramic mug would not have a “mug” shape.
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Section 3: Imprinting

Basic Details Adtributes m Pricing mages SEL & Inventory Availability Summary
o Imprinting Methods

(Salert Method) " Also Sald: Unrepnnted

Imprint Method #1: Silkscreen

PRV S Tl Ve Upcharges S kacreer

Passanalizatian Available

(Salect Methiod)

lengprliveng Details
Imgprint Colors

& Colors: = T = PMS #;
Black = Blus * Gresn Wihite x Yellow x Red %

Apply an Upchame

Select Method (60)
Choose an imprint method and/or sold un-imprinted for the specific product you are editing (not for your
other products). You may rename your imprint method if you want. General text field rules apply.

Personalization (60)
Indicate personalization only if the item can be printed with individual names or other personalized text,
often in addition to an imprinted logo or company name. After checking the Personalization box, you

may indicate a specific method from the list provided. You may rename your personalization method if
you like. General text field rules apply.

Imprint Colors (1,500)

Enter the imprint colors available for the product (not for other products you offer). If you use the PMS
system or PMS matching, you may list your PMS codes instead of specifying color names. You can list
imprint color names or PMS codes, but not both. General text field rules apply.
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d Production Time Details

Time DCetails

710 Business Days After approval of artwork.

4+ Add ancther Production Time

e‘ ¢ Rush Service Offered

Time Details

3 Business Days Maximum order of 1000 pieces

+ Add another Rush Time Apply an Upcharge

@) # Same Day Service Offered

Details

Blank products only

Apply an Upcharge

Production Time (500)

Enter the production in work days for the product. You may also enter specific comments about the
production time in the Details field. Do not include line names, product names, numbers, colors,
sizes, shapes and materials or charges. General text field rules apply.

a Rush Service Offered/Same Day Service Offered (500)
Indicate the Rush or Same Day Service you offer for the product by checking the appropriate box.
Enter comments about the service in the Details field. Do not include line names, product names,
numbers, colors, sizes, shapes and materials or charges. General text field rules apply.

10



spupdates

supplier

Bgeiz Datails Atnbutes Pcing Imagse 58U & Inventory Avalabity SummEery

e it Size:

LU RS0 g Apply an Upchame

imprint Locagon Como

O poskes

+ Spd enothar Lotation JAppilyan Upchame

Addmonal Colors Imfommatian

Detale

Spdtonal ColorAvaiabie

+ Sod anciley Color  EEMEIEUIVESEICERY *dew Lpchargss. Agonionsl Golor Svalsbie | Adamonal Golor Aveliabls

Addigonal Locaton loformation
Dedsis

Asdtonal Locston Avadabie
+ Acd ancther Location [ REURTE
9 Artwork Information

AL Senloes
# Papar oot v Fa
# Pra-production Frogt

# \itugl Prool Comment

+ Add an Addiional At Servics  WEIIIVELRVIEE L iew Upehargas At Cerdoes

sampise
¥ Predutt Sample Spes Sample
Bilark sample|

Apply an Upchame

o Imprint Size (750)
Enter the size of the imprint area, not the product size. General text field rules apply.

e Imprint Location (100)
Enter the area where the imprint will be placed on the product. If there’s more than one location, click
“Add Another Location.” General text field rules apply.

eAdditionaI Colors Information (1,500)
Enter information regarding additional imprint colors that may require an additional charge beyond what'’s
included in the base price. Keep this information short and relevant to additional imprint colors only.
If an upcharge is assigned to this field, it will show up in ESP and ESP Orders; unnecessary text or irrelevant
information will make it harder for the distributor to understand the upcharge. General text field rules apply.

eAdditionaI Location Information (1,500)
Only enter information regarding additional imprint locations that may require an additional charge
beyond what'’s included in the base price. Keep it short and relevant to additional imprint locations.
If an upcharge is assigned to this field, it will show up in ESP and ESP Orders; unnecessary text or irrelevant
information will make it harder for the distributor to understand the upcharge. General text field rules apply.

eArtwork Information (500)
Check the appropriate box for the artwork or proof services you provide and enter information related to
that service. Do not enter product names, numbers, colors, sizes, shapes, materials or charges. General text
field rules apply.

0 Samples (500)
Check the appropriate box for what types of samples you provide and enter information related to those
samples. Do not include line names, product names, numbers, colors, sizes, shapes and materials or
charges. General text field rules apply.

1
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Section 4: Pricing

Busi Diefain stiinstes lingiinang m inges L& ety swniabilly Sumimary Save
Prewg | okames | ® Conomeresstmanmnmum  PkeTioe| arPre v Cuirerty Typa: | LIS Codar | @ Press Confimed hough| TeAzT | IR
Basn Prlco Grids & Use Sighe Prcs S ® Ui Wulipia Price Gids
R
Frodust ¥ e iy
v
v |
Cuaniry 100 200
B Lix Pies
O bt Cost 182 a0
O Faze Codes =
Ay 0%

List Prige per Preze
Pree Inchces one tolor mom,
# Set 25 Ouroke Upon Mequest- GUM ot ot Dekl=

o 1o Opati 0 ke i A
 Bass Fre 1 Todusl 1

[ = ¢
144
s CiR A
Pres Inchaces one cobor momt
et 25 Quote Upon Request- QUR inos e Detel=

Pricing Subtab

@ Base Price (100)
Associate a name with a specific price grid (very useful when a product has multiple base prices).
Example: Your mug is sold in three sizes and the three base prices are different according to size. You
could name the first price grid “Small,” the second “Medium,” and the third “Large.” General text
field rules apply.

@ Price Codes
Should not contain any “Z" discount codes, (“zero” discount to the distributor).

9 Price Includes Statement (100)

Indicate to the distributor what's included in the base price. Do not include line name, product name or
product numbers. General text field rules apply.

12
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Basic Details Aftributes |"‘Brm mages SKU & Inventiary Auailability Summary Sava
| Pricing Upcharges # Can order laas than minirmum Price Type  List Price  + Currency Typa: | LIS Dallar - # Prices Confirmed through  DEI020T e

Apply an Upchargs

hese are incremental chorges only Sase price will be entered in the Prcing tah

+ Audd an atditinnal Lipchaime

Upcharge Type: | Setup Charge v || Cthar = || Requred

piece e piete plete piste pieze miece pisce
Quantily 1
B List Price
O et Cost 40
& Price Coden GO v E
List Price per Fisce
Distails per color
D Set az Ouote Upon Request - QUR (o e ¥ u Delete

Upcharges Subtab

o Upcharge Name (100)
The Upcharge Name will initially be prepopulated with the text from the data field that you are
assigning the upcharge to. Example: If Additional Location field says, “Additional locations for imprint
are sleeve and collar,” then it prepopulates in the Upcharge Name field. This field should be descriptive
but short and relevant to the upcharge.

9 Upcharge Details (100)
Enter a short comment or additional information specific to the upcharge. General text field rules apply.

13
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Section 5: Images

Dirog e Tee b an mage bo appl e crbers yake
Packaging

Shrik Wrap = Sling Bag =
Theme

Goff = || Tennie =

Prioduet Option: Placket Option

= #1 Diefault Product Imags

22643943 {Bue Polo
GPHZ3 Bl jpgh

Tags:

Biasic Details Atributas rrinting Pricing m THLI & [nwangoey Megiitaoility. [ Make Active
Upload Product lmags Salact from Media Library seecttron: prevoust; upinaces mages
Choage Lipload Media Library ...
Wust ke i JFC ar FHG fermear ni lenger than 17001200 phels, 80 fie ses i larger man SVE
Attach Crlierla to & Product Image Manage Images m

Previsw Full Sizs | %

3Button = 4Hution =
Product Color dcesn =
Material
e) S = #2 Preview Full Size | Setas Defaul | %
Product Color J'feif:dl (Black: Polo
GP123_Back jpg)
Micinight Block = | Ocean = 5P123_Back pg
Imprint Method
Silkstreen =
Tags:
Imprint Siza Product Color: Midnight Black =
G Choose/Upload

At least one image must be associated with each product or it won't be active and won't be available to

distributors searching in ESP. All images must meet the image requirements below.

Images that do not meet these requirements will not be accepted:
o Size (pixels): recommended 2400 x 2400; minimum is 600 x 600.
e Resolution: minimum: 300 DPI/maximum: 600 DPI (better quality images help drive customers

to your products)

File Types: JPG, PNG

File Size: maximum 10 MB (any file over 5SMB should be compressed)
Must not contain any marketing verbiage, watermarks or contact information.
No images should contain unauthorized trademarks and/or logos without proper authorization.

See link for most recent list of logos and trademarks that require authorization:

http://www.asicentral.com/asp/open/MemberBenefits/graphicresources/unauthorized logos.aspx

Image aspect ratio (relationship of height to width) must be maintained when resizing images

@) Attach Criteria to a Product Image
When using multiple images, tag the images with attributes like color and shape to ensure the appropriate

image displays in search results, increasing the likelihood that a distributor will view it.

14



We hope you found all of this information useful.
Follow ASI's data standards and increase the likelihood of your products showing up
in search results, appearing in presentations AND being ordered!

Ready to update?
Visit connect.asicentral.com, select Update Your Products and log in.

For more tips and “How to"” information,
visit http://www.asicentral.com/contact-us.

If you have any questions, don’t hesitate to contact us
at espupdate@asicentral.com.

°, Advertising
hc Specialty
Institute® EVERY STEP OF THE WAY"

asi/33020 asicentral.com



